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VULCAN 
ALLEN CORAL ATLAS

The Allen Coral Atlas is a tool that lets scientists and conservationists view the health of coral 

reefs around the globe, providing access to high-resolution satellite imagery and mapped analysis 

of the reefs. In addition to organizing and contributing to user research and UX mapping 

exercises, I led the design from early proof-of-concept sketches all the way through the finished 

product and the informational site.
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VULCAN 
SKYLIGHT ALERTING PLATFORM

The Skylight alerting platform was created to help governments and maritime enforcement protect 

their fisheries and local economies by alerting them to potential illegal fishing activity. I led the UX 

and visual design of this web-based product, working with the project team to create a simple and 

intuitive interface that would be at home in a control room or operations center.
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VULCAN 
EARTHRANGER

EarthRanger is a data visualization and analysis application designed to assist in the management 

of protected areas. This software collects, integrates, and displays historical and real-time data 

within a protected area, empowering managers and rangers to take immediate, proactive actions 

to prevent and mitigate threats. Over the course of the project I’ve led the UX and visual design, 

and collaborated in a myriad of user research activities including user interviews and persona 

development.
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VULCAN 
SEATTLE ART FAIR

I had the chance to redesign the website for the Seattle Art Fair’s 2018 show. The teams I worked 

with provided wireframes and a sparse brand guide, and I used these to flesh out additional 

design elements and create a site that would showcase rich photography highlighting the art and 

the experience–a site that would appeal to both established collectors and those just beginning 

to explore the art world.
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FREELANCE 
CREATIVE JUSTICE

Creative Justice is a program that offers arts-based alternatives to incarceration for young people 

by pairing mentors who are active in the arts with at-risk youth. 4Culture, one of the program 

developers, had a logo and basic brand guide, and needed to create outreach materials. I 

designed their website, using the project as a way to evolve the brand, adding design details and 

creating a visual language.
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STARBUCKS 
HOMEPAGE & /COFFEE REDESIGN

Starbucks.com is used by customers around the world, with regionally relevant content delivered in a 

variety of languages. I joined the Starbucks digital team to design a global update to the site, beginning 

with the homepage. We wanted a more modern design and a flexible system that would allow our 

global markets to offer a rich and informative experience for customers. Working with the project team, 

including a UX designer and researcher, as well as outside vendors, I led the visual design and 

collaborated on the new UX, ensuring an on-brand execution of the new and evolving digital rebrand.  

Next, I played a similar role as we tackled the Starbucks.com/coffee section, and we rolled out a set of 

robust, immersive pages. New features allowed customers to easily and intuitively find their perfect 

coffee, learn how to brew, and shop for favorite roasts online.



KAREN GOODFELLOW 
UX/VISUAL DESIGN

STARBUCKS || Website Design



KAREN GOODFELLOW 
UX/VISUAL DESIGN

STARBUCKS || Website Design



KAREN GOODFELLOW 
UX/VISUAL DESIGN

STARBUCKS || Website Design



KAREN GOODFELLOW 
UX/VISUAL DESIGN

STARBUCKS || Website Design



KAREN GOODFELLOW 
UX/VISUAL DESIGN

STARBUCKS || Website Design



DEMOCRATS 
WEBSITE DESIGN, BRAND 
EVOLUTION & EXECUTION
During my time at the DNC, the Democratic Party rebranded. Working with an agency, we left 

behind the stale, staid stars-and-stripes motifs and embraced a direction that better represented 

the party as modern, progressive, and welcoming of change. As caretaker of our new brand, I 

started with the basics, designing business stationery and other materials. It was quickly obvious 

we’d need a more robust brand system. I used our website redesign as a playground for creating 

new design details that would expand on the basic brand guide we’d received. I then utilized the 

design of social media graphics as another opportunity to play with brand expression, and 

incorporated all these new details into a new, expanded brand guide.
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ORGANIZING FOR AMERICA 
DESIGN OF ALL SORTS,  
AT HYPERSPEED
One of the biggest tasks we took on during my time at the DNC was the launch of the Obama 2012 

campaign. Working with an outside creative consultant, I led the design team as we brought the 

new brand to life with the launch of the website, mobile app, merchandise, and the first wave of 

campaign print materials. 

Prior to the 2012 campaign, I helped develop ideas on how to best communicate complicated 

ideas to a national audience. I designed copious amounts of print and digital materials and created 

branding for several advocacy initiatives and campaigns, including health care reform.  
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VARIOUS CLIENTS 
LOGOS, BRAND IDENTITY, 
& BRAND EXECUTION
Over the years I’ve had a chance to create several logos and brand identities. Each of these 

projects began with an intensive discovery project, designed to understand what made each of 

these brands unique and distinct. In many cases, a word, phrase, or question would spark a 

sketch that would be refined into a concrete mark. For ServiceMark: “How do you draw space?” 

Or for SmartComfort: “Can we combine the concepts of scientific data and comfortable homes?” 

Along with the logos, I’d create a full identity, including color and typography guidelines, design 

elements, photography style recommendations, and more—all documented in brand guides.
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